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Abstract

Sports economics plays a crucial role in shaping the sports industry in both developing
and developed countries. The aim of this study is to assess the linkage between the
business of sports and economic perspectives on sport, using an empirical analysis. This
study opted for a qualitative research approach. The study opted for content analysis.
Because the analysis of the theme and subtheme of a specific topic. The empirical
analysis was conducted using 20 research articles and various reports from
international institutions’ databases, including the IMF and WB, as well as
contributions from scholars from different countries. The articles and reports were
extracted from Semantic Scholar, Google Scholar, and ResearchGate. The study
revealed that to improve corporate social responsibility and reporting in sports
organisations, the efficiency of sports and lottery markets influences the economic
growth of any nation. The study suggested that environmental sustainability, ethical
conduct, and community involvement are crucial for any sports organisation to ensure
economic sustainability.

1.0 Introduction

Sports economics plays a crucial role in the growth and expansion of the sports industry.
It helps stakeholders to make informed decisions on ticket pricing, player pay, broadcast
partnerships, and sponsorship deals (Wu, 2024). Understanding economic dynamics in
action enables sports companies to boost revenue and efficiency (Tettamanzi et al.,
2024). Furthermore, sports economics may shed light on the social and cultural
ramifications of sports, such as the impact of athletic events on local economies and the
role of sports in promoting social cohesion. Sports economics examines the economic
aspects of the sports industry, such as the production, distribution, and consumption of
sports-related goods and services (Raso and Cherubini, 2024).

Understanding sports economics enables stakeholders to make more informed decisions
about ticket prices, player salaries, television arrangements, and sponsorship
partnerships, leading to increased revenue and efficiency (Mobhity et al., 2025). Sports
economists, sports business analysts, sports marketing managers, sports finance
analysts, and sports operations managers are among the most common job titles in sports
economics today. A strong understanding of sports economics is crucial for success in
the industry, enabling professionals to drive revenue growth, enhance efficiency, and
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make informed decisions. The relationship between sports and economics is evident, as
it significantly impacts the multibillion-dollar sports industry. Sports economics
examines supply, demand, and pricing techniques to inform critical decisions
(Anagnostopoulos, 2025). This subject also examines the social and cultural
implications of sports, emphasising its economic value and uniting power. As the sports
sector expands, so do the fields of sports economics, with opportunities for sports
economists, sports business analysts, and sports marketing managers (Moradi et al.,
2025). Sports lotteries emerged as a hybrid of regular lottery games and sports betting.
It is a type of lottery gambling in which bets are placed on the outcomes of
predetermined sporting events, regardless of their features (Shahbazi et al., 2025).

2.0 Literature Review

Sports lotteries are widely used to raise revenue for charitable organisations, including
orphanages, nursing homes, medical care, education, and legal aid. Sports lotteries, in
particular, are often used to promote athletic growth. For example, in China, 60% of the
funds are committed to implementing the “National Fitness Plan,” with the remaining
40% supporting the “Olympic Glorious Program” (Varea-Calero et al., 2025). The
money might be utilised to promote sports in all programs, construct sports
infrastructure to encourage mass participation, stage huge athletic events, and develop
sports in low-income neighbourhoods. To improve revenue streams at these new
facilities, space was needed for both premium seats and low-cost concourses where fans
could hang around while receiving rapid service. Downtown sports facility locations
have increased in value in recent decades, as has the development of premium seats and
other on-site facilities. The significant number of businesses interested in suites and
other premium seating options has led to new venues relocating to downtown locations
(Sanchez et al., 2025).

Many sports business leaders have worked hard to create an optimal balance between
attendance and television viewership, ensuring that both can benefit without harming
each other. Sport administrators must thus understand how broadcast viewership affects
live attendance, and vice versa. Many owners anticipate that consumers will alternate
between visiting and watching sporting events on television, although there is little data
to support this. Supporters may alternate between watching a game on television and
attending the game, as well as initiatives aimed at promoting diversity in teams,
management, and fan engagement. Seri¢ and Ljubica (2025) evaluate diversity
measurements, inclusion initiatives, and leadership representation—the process of
publicly conveying CSR activities and outcomes to stakeholders. Criteria include
frequent CSR reporting, stakeholder input channels, and third-party audits (Carlini et
al., 2025). The public lottery originated in a thousand-year-old gaming culture and has
evolved into a substantial source of funding for social welfare. Within the lottery
industry, the modern sports lottery has created widespread consumer interest across
cultures and nations, hence supporting public sports fundraising activities. Consider the
British Olympic team’s surge following the Atlanta 1996 Summer Olympics, which was
partially due to an increase in the national lottery. China’s sports lottery is based on the
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premise of “from the people, for the people.” In 1994, the General Office of the State
Council permitted five provinces (cities) to begin the China Sports Lottery, which is
overseen by the Ministry of Finance and the General Administration of Sport of China.

3.0 Methodology

This study opted for a qualitative research approach. The study opted for content
analysis. Because the analysis of the theme and subtheme of a specific topic. The
empirical analysis was used from 20 research articles and different reports from various
international institutions’ databases, such as the IMF, WB, and African Development
Bank, from Semantic Scholar, Google Scholar, and ResearchGate.

4.0 Insights On The Business Of Sports And Economic Perspectives On Sport

This insight covers corporate social responsibility and reporting in sports organisations,
as well as sports and lottery markets.

4.1 Corporate social responsibility and reporting in sports organisations

Corporate social responsibility (CSR) in sports organisations refers to the entities’
commitment to positively contributing to society while conducting business, which
includes ethical behaviours, community involvement, environmental sustainability, and
fostering social fairness (El-Dabt et al., 2025).

4.1.1 Required attributes for CSR in sports organisations:

Ethical behaviour is characterised by values of fairness, good faith, and respect that
align with applicable laws, regulations, and university policies. It governs how we
interact with others, both within and outside of the community. Each circumstance must
be assessed in terms of ethical norms. Community engagement is the ability to make a
tangible, positive difference in both the areas where you operate and your business.
Community involvement can take numerous forms, including in-kind and monetary
donations, employee volunteer days, skill-based volunteering programs, long-term
philanthropic relationships, and other initiatives.

Environmental sustainability refers to the ability to maintain ecological balance in our
planet’s natural environment while conserving natural resources for present and future
generations, through transparent reporting. Reports are important tools for increasing
accountability and transparency, but they are not immune to data errors. Human error,
technical hurdles, data misinterpretation, and reporting anomalies are all potential
causes for these differences. Stakeholder involvement is the systematic identification,
analysis, planning, and execution of actions that impact stakeholders. A stakeholder
engagement plan prioritises the demands of important groups, and the sponsor is
responsible for meeting their requests (Gupta et al., 2025).

The term “organisational size” describes the scope or extent of an organisation. The
number of individuals, income, market reach, and other relevant metrics are often used
to calculate this. It represents the scope and magnitude of the organisation’s operations.
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The geographic location of a statistical unit, for which data is collected and
disseminated, is described. The lowest level of the business register statistical structure
is referred to as location (He, 2025).

There are multisports, leagues, trials, round robins, knockouts, races, regattas, contests,
and various sports or event types. Sports festivals, open days, fun days, taster events,
and non-competitive events are examples of recreational activities. Fundraising events
that smash records and are sponsored. Financial resources refer to the tangible and
intangible assets that an individual, organisation, or government can utilise to meet their
financial needs. Credit lines, investments, savings, money, and other assets that may be
converted into cash when needed are examples of these resources. The corporate culture
reflects how employees, suppliers, and customers perceive the business and its brand
(Chen, 2025).

The various types of corporate social responsibility (CSR) initiatives undertaken by
sports organisations can be categorised into the following groups. One example is
community participation initiatives, which include activities aimed at enhancing the
local community’s welfare, such as health campaigns, youth programs, and educational
outreach. The criteria include the quantity of activities, the assessment of the impact on
the community, and partnerships with local groups.

Environmental sustainability aims to minimise the impact on the environment through
techniques such as waste reduction, energy efficiency, and sustainable sourcing.
Criteria: Implementation of green policies, measurable decreases in carbon emissions,
and sustainability certificates. Moral leadership and adherence to ethical standards in
company operations, including treating employees fairly and complying with the law.
Training programs, codes of ethics, and accusations of ethical violations are examples
of criteria (Madden, 2025).

4.2 Sports and Lottery Markets

Although sports lottery gambling has become a popular commercial and recreational
activity, it remains under-examined in the literature on sports management.

4.2.1 Determinants of Demand for Sports Lottery

Effective Price: There are two different lottery game prices on the market. For the
chance to win a prize, players pay a nominal price, typically set at a minimal amount,
such as $1 in the US or 2 yuan in China. The actual ticket price, also known as the
effective price in literature, is the cost of buying a probability distribution of prizes with
an expected value of $1. Instead, it appears that players are more likely to follow a
heuristic due to the potential magnitude of the prize pool (Madden, 2025). According to
Headley and Byers (2025), lottery players may be motivated more by the thrill of
spending the most amount of money that may be acquired from possessing the ticket
than by the possibility of winning the prize.
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Game Attractiveness: The idea of gambling as consumption states that the attractiveness
of the lottery game will affect the demand for the sports lottery. It has been suggested
that sports betting products provide bettors non-monetary benefits, as some people have
used them to shield themselves from the disappointment of an event in which they have
an emotional stake failing. Regardless of consumers’ income, there is evidence that the
sociodemographic makeup of the population will likely affect lottery demand. Previous
studies have examined the relationship between lottery demand and sociodemographic
factors, specifically income.

i.  Financial burden: In line with the indivisibility in expenditure reasoning,
financial burden is hypothesised to be positively correlated with demand.

ii.  Education: A person’s level of education has a significant impact on their
earning potential. Those with higher education levels are paid more than those
with lower education levels, as numerous studies have demonstrated (Madden,
2025).

iii.  Accessibility: Venue distribution plays a fundamental role in marketing
gambling products. Several studies have examined the relationship between
gambling venue accessibility and the demand for gambling products (Madden,
2025).

5.0 CONCLUSION AND RECOMMENDATIONS

The study found that the efficiency of sports and lottery markets, as well as the
development of corporate social responsibility and reporting in sports firms, has an
impact on a nation’s economic prosperity. The research suggests that community
involvement, moral conduct, and environmental sustainability must be given top
priority by any sports organisation that hopes to achieve financial viability.

REFERENCES

Anagnostopoulos, C. (2025). Introduction to Research Handbook on Corporate Social
Responsibility in Sport. In Research Handbook on Corporate Social
Responsibility in Sport (pp. 1-32). Edward Elgar Publishing.

Carlini, J., Pavlidis, A., Thomson, A., & Morrison, C. (2025). Delivering on social
good-corporate social responsibility and professional sport: a systematic
quantitative literature review. Journal of Strategic Marketing, 33(3), 323-336.

Chen, T. C. (2025). Role of Corporate Social Responsibility in the Financial
Sustainability of Sports Organizations. Journal of Sport and Social Issues,
01937235251316639.

El-Dabt, L., AlReshaid, F., Park, K., AlBuloushi, N., & Al-Enzi, A. (2025). Sustainable
strategic nation branding through sports: leveraging soft power via mega-
event hosting. Frontiers in Sociology, 10, 1521396.

75
Journal of Global Economy,
Volume 21 No 2, June 2025



ISSN (Print Version) 0975-3931
ISSN (On-Line Version) 2278-1277

Gupta, K., Su, Y., Kunkel, T., & Funk, D. C. (2025). Paying while playing: examining
the influence of interaction with gamified elements in fantasy sports on in-app
spending. European Sport Management Quarterly, 25(2), 175-196.

He, W. (2025). Sports modernisation, the spirit of sports, and the birth of WADA. Sport,

Ethics and Philosophy, 1-16.
Headley, D., & Byers, T. (2025). Corporate social responsibility through sport for
development: social innovation in nonprofit sport organisations in Barbados.
In Research Handbook on Corporate Social Responsibility in Sport (pp. 213-
232). Edward Elgar Publishing.

Madden, J. R. (2025). Putting a value on hosting a mega sporting event: symbolic value,
economic and intangible effects. Cambridge Journal of Regions, Economy
and Society, rsaf008.

Mohity, Z., Mokhtari Dinani, M., Rezaei Pandari, A., & Afshar Jahanshahi, A. (2025).
Financial Growth of Sport Industry in the Extreme Context: Evidence from
Iran Under Economic Sanction and COVID-19 Pandemic. Journal of Public
Affairs, 25(1), €70011.

Moradi, E., & Norouzi Seyed Hossini, R. (2025). Sport tourism and destination
attractiveness: bridging gaps in research for emerging economies. Tourism
Recreation Research, 1-30.

Raso, G., & Cherubini, D. (2024). The sport tourism and regional economic
development: A systematic review. Scientific Journal of Sport and
Performance, 3(1), 108-121.

Sanchez Gonzalez, M. J., Lopez-Mosquera, N., & Nieves-Pavon, S. (2025). Sports
tourists: sociodemographic, psychographic and situational influences on
satisfaction and expenditure. Tourism Review.

Seri¢, N., & Ljubica, J. (2025). Motives for market research in the sports industry.
In Market Research Methods in the Sports Industry, 2nd Edition (pp. 9-66).
Emerald Publishing Limited.

Shahbazi, R., Pashaie, S., Khodadadi, M. R., & Badriazarin, Y. (2025). Roadmap for
Sports Startup Development in Iran: Identifying Key Indicators. Research in
Sport Management and Marketing, 6(1), 45-61.

Tettamanzi, P., Grazioli, F., & Murgolo, M. (2024). The quest for sustainable sports
management: evidence from the football industry. Sport, Business and
Management: An International Journal, 14(2), 261-286.

Varea-Calero, A. D., Rejon-Guardia, F., Ramirez-Hurtado, J. M., & Berbel-Pineda, J.
M. (2025). Impact and development of sport sponsorship: a three-decade
bibliometric analysis (1993-2024). Sport, Business and Management: An
International Journal, 15(2), 176-203.

Vasile, G. T (2025). Comparative Analysis of Financing Sports Activities from Public
and Private Sources. Emerging Markets Economics and Business.
Contributions of Young Researchers, 118.

Whelan, G. (2025). The virtue of external goods in action sports practice. Business
Ethics Quarterly, 35(1), 84-114.

76
Journal of Global Economy,
Volume 21 No 2, June 2025



ISSN (Print Version) 0975-3931
ISSN (On-Line Version) 2278-1277

Wittke, H., & De La Brosse, O. C. F. (2025). Leveraging Sports Events as Tourism

Products: Uncovering the Gap in Promotional Collaboration Between the
Kalmar Hockey Club and Destination Kalmar.

Wu, C. (2024). The Impact of Sports Industry Output on Economic Growth: Evidence
from China. Journal of the Knowledge Economy, 1-21.

77

Journal of Global Economy,
Volume 21 No 2, June 2025



